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	Customer:
	Name Surname

	Filling date:
	

	Term
	

	
	

	Contact:
	

	Phone
	

	E-mail:
	

	Skype:
	

	Site:
	


COMMON QUESTIONS
(needed to develop a video concept)
1. Description of the final product you would like to receive.
Video view:
◌ For sale of goods or services (presentation)
◌ For sale of a personal brand (self-presentation)
◌ For information about promotions, discounts and events (promotion)
◌ For congratulations on the holiday
◌ Other:
Description of the video:
2. The main goals of creating a commercial:
◌ Broadcast ingeasoned on TV
◌ Broadcast ingeasoned online
◌ Broadcast at presentation equipment at exhibitions, seminars, symposiums, conferences
◌ Creating the mood of the audience before the opening of the gala event
◌ Switching the audience's attention between speakers' speeches
◌ Creating a background to accompany the banquet, etc.
◌ Distribution of video on discs (indicate to whom):
Description of the video:
◌	Other:
Description of the video:
Impression to make a video
If not one - specify the order of preferences
◌	Emotional
◌	Serious
◌	Humor
◌	Image
◌	Other:
Description:
What kind of reaction do you expect from the viewer who watched the video?
Reaction description:
What should be put aside in the viewer's head in the end:
◌Specifiс information contained in the video
◌ The main ideas of the video
◌ Just a good emotional impression of the video, pride in
◌ Involvement in the company
◌ Other:
Description
What associations should arise when watching the video:
Description
The specifics of the target audience for which the video is designed:
◌ Corporate client
◌ Wholesale customer/dealer
◌ Retail customer
◌ Potential customer
◌ Employees of the company
◌ Other:
Description
The presence of similar products/services from competitors/partners:
◌	Yes
◌	No
◌	It's not known.
If it is known, who has:
Benefits of your company and/or its services
A few basic advantages and advantages
Links to examples of videos you like:
http://...
Links to examples of videos you DON't like:
http://...
TECHITE PARASITON
	The technical parameters of the video

	Video format
	For example MP4

	Duration
	For example 2 minutes 30 seconds

	Place of action
	

	Sound
	

	Text accompaniment
	

	Time
	

	Budget
	


AVAILABILITY OF RAW MATERIALS
◌ Photos:
◌ Video materials (indicate the format):
◌ CD
◌ DVD
◌ other:
Description
◌ Texts
◌ Printing products
List
◌ Other materials in electronic form (list):
List
◌ Brand-book (Logo, slogan, corporate colors, etc.)
◌ Other (indicate):
List
WHAT YOU NEED MORE
◌ Writing selling texts
◌ speaker's voiceover
◌ Male voice
◌ Women's Voice
◌ Scenario
◌Photo-shooting
◌other
Specify
Steps
◌ Analysis of the brief and the formation of the sentence.
◌ Discussion of the terms, budget and stages of implementation.
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